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Thiz poper oullings possible coniribidions that discourse analysis can make to the sudy of business
English, It first expinins the differences between business English and casusl conversation, resuliing in the
need for the linguistc deseription of business English, A model of business discourse analysis (Bhatia,
HI4) s exploined, Theee cxample research stronds of business disoourse analvsis, including  genje
arlysis, relotdonnl aspects of interaction ond business Eaglish uzed by pon-native speakers, are explicabed.
Imiplications for language teaching ore then discussed,

Key words: Discourse  analysis. business English, genre annlvsis, mélational langupge, intercultorsl
communicsion

Ao Intrinluction

English hes long been an important language of business and commerce. The imparisnee of English
has grown very fusl, especially nowadays when internalional business playi o pivotal role in the economy of
every country. In conséguence, the teacking of business English i5 on impornnt pori of English langunge
tenching around the world, With globalizniion ond computer-mediated communication, the importance of
business English confinues 1o peromount

Drespite the importance of busiiess. English, 0 was not undil recently thot research on business
English was conducted dgoriusty (Chakorn, 2002} [t has been noted that moteelal weiters of businesd
English ollen rely on their ideis of how langunges is used i the business cobbexts Insead of bwvestigating
suthentic longuage use (hooester, 200100 Studies Fave shown thet longunge bught in business English
textbooks and suthentic langusge uvied in bisiness comjexis ore different (Bargicln-chinpping, Wickerson, &
Planken, M1,

In consequence, thers is an evident need 1o investipnte lpngeage use in U business conexis, which
can then Infoem matecial welting: In fiel, o fetend years these have been stfies. thoe investignted such
banguage use {of. Bhatia, 2004; Hasdford, 2000; Koester, 20000 Among these stedids, discourse anal vy
plays & key role in the deseription of business English, such a5 penre analysis [Rhatia, 1993, 2008) wnd the
relational pspect of spoken business discourse (Koester, 2010].

This paper outlines how discourse analysis furthers dur imdersonding of business English and how
o agply this knowledge in the teaching of business English, Section B explains what discowrse analysts s
and why it is wseful for deseribing bosiness English, Section C introduces some of the research strands of
business discourse analysis, Section D discusses implications foe language woching end issues reloied o how
fimdings ffom business dscourse analysis cin be applicd w lenguage teaching,

B. Blscourse analysis and business English

There are. various definitions of discourse analysis & i 5 3 mubtidisciplimary field ond has several
schools of thought, However, acconding 1o lonés (200 2) there wre some ey main points and commonaiitics
which eon be summarizes in the following points

One of the most importint churacterstics of discowrses anolvsis (s that i investigoies authentiz,
niturudly occurring language. This is in contrast 10 Chomskyan paradigm of linguistics which relics on native
speaker’s intuition and normally ases introspection 05 8 method . of resedrch. [Nacourse anadysis involves
collecting malwrlly oecurring dutd, such as recording of spoken interistion and written documents in order 1o
perform linguistic analvsis Second, discourse annlysiz fooks ot linguistic units farger than & senience fevel as
instances of langungs use oflen extends bevomnd one sentence. In terms of linguistie unit, dlscourse is larger
thon symtas. Thied,: discourse analysis pavs atention w o contests influence inguage wse. Contexts here
bvvalve soctal, institwtional, professional wnd communicative situations, These vardables indes the role and
power relotlon between interactanis, which then shopes the way these mgractanls communicae with each
ather,

These fentures chorueterize the study of discourse wralysis ond these can be applied o the sudy of
business discowrse which 15 pbsout
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“hewy people communicale using ik ge wrtlng in commerclal algmrsations 1 order

get thelr woek sdone.. . business diseourse a5 social action in butiness contexss.” (Bargiels-

chiappini, Nickerson, & Plmken, 2007; 3)

Based on these ponls of departure, there are Twe mis contribotiong that discourse analysls can
make to the siudy of business English. Firstly, discourse analysis ean shed light on how people in commereial
orpanizations use languwge o fulfil thelr goals in organizstions] work and relntiomship building. Secondly,
findfings can be osed o inform the writing of business English teaching muterinla

l'o pnalyse business English from the perspective of discourse amalysis, Bhatia hos proposed & four-
upaee model which conceplualizes the Jevels of analysin that discourse analysts can underpe. The four-space
midel cotslats of: 1) textual speoe: dlsoomerse @5 texd, texiunl know ladee: 2) setical spnoe dischurse 08 genne,
genre knowledge; 3) professional space: discourse 1s a profissional practice, professionsl expertize; and 4)
social space! discourse a8 social practice, socil end pragmiatic knowledze | Bhatfa, 2004: 19)

According 1o Bhatia (2004: 19-21), textunl space is “surface-level propeniies of discourse, which
include formal as welf as functional aspects of discoorse, that [s, phonologioal, kexico-grismmatical, seimastic,
organizational (Including imersentential cohesion) and (her aspects of test sructure (such as fhven” und
new’, “theme” and ‘rheme’) or information sruciure (such &5 “general-particular’, problenssslution, ec.). ..
At this level, researchers may anly focus on deseribing the putterns of o business text This can be it terms
of, for example, & grammatical feature or generic stroctuse

Tecieal space (ibid.) ‘“mcorporste comext in & Sroader sense 16 sécount for nod only the way sl is
constructed but also for the wiy Tt s oflen Interpreted, used and exploited 1n specific instittional or mare
narrpwly professional contests to achieve specific disciplinary goals. That s, researchers can investignie the
process of production und consumpiion of buskiess texts 1o sssist the Interpretation of the linguistic features.
Thiey may want to know what the text producers have in mind when they write a text or what the reoder feets
or looks for when they read o lext, Here researchers iy 1o describe competent ext producers” know ledge of
genres within business communicution contexts. That i the conventional linguistic patterns and how these
patterns can be manipulated toBchieve a cammunicative purpose.

Professional space s aboul professional kmowledse and experience of predessionnl practice,
Different professions may have different expectinons asd conventions: Such differences can result in
different linguistic reslization of & genre.

Sl.‘ﬂ.'iiﬂ SpacE refem. 1o beoader socml eomtexts of interaciion HUch S ﬂﬂutil:ll'lﬂ :_ukum o thie soc-
palitical context which can influence the vy tons are wiitten, In Bhotin's woed this level of analysis
tvidves looking al “the changing ilentities of the participants, the social sirectures o prodessional
relationships™, To master the knowbedge of social spece, members' text procucers meed “social and PragImatic
knowledge in order to operate effectively.” (Bhatin. 2004, 241 Thal |s they hove W know the social
copventions thut povern the way people wse languags and thir sociul intergetion,

The four level of annlysis are noc mutoalls evclusive, [ifferent degree of emphasiz can b pleced on
different levels. These can be oonsidered different sspects of business discourse that can be investiguied
While goe may focus on the linguistie features of business discourse; olhers may also want 1o investipate lsny
other socio-politeal factors can influenoe Fnguistic reallzsiions

The reasons why this mode! is noeded @ becune evervday conversation und business conversation
% sharply different feom ¢ach other. Koesier (20047 comperes evervday communication and business
eommunication with & locus an: goal, sirectre, wee-sklag. allowable contribution {what are the spehers
ollowed to talk about), and power relofion betwesn the speabers. She found ot cveryday  casual
commieation oflen hos no specific goal evidenced in the inlersotion,. There seems b be no olear aLruciyre
and the topies under discussion can change veny soddenls with frequent overlape which can signnl
competition tor ks the Tesr or collaborotion to indizme sireement. There 8 Ao resirictbon on the 2llawnble
contribution. Furlhermore, there are frequent wes of colloguial language with incomplese sentonces The

relaticrship between intedlocuions 15 generully ogued (B otiier comiests muy frvolve Zuovmmresrical poes
relation oz wellj,

Huiness comversations, on the other hand e MEVE USROG _5::|.|I The RN g =t
systemalic than casunl conversation. When e posen soealls the offier stops 10 lgtes asemtachs g
provide some mitlmal response to show cooperosion. bsasslocuton clearly focus on the tope. Bk mieencs
i e complex wnid more polite, There 15 g cleas o aructere There |y metalanpusse s =gy
ciuple more gueries” whith indiesies the purpenss M cotoeriiiom, In toes of e wieor,
eommunicatlon oftén kes place betwien pecpie with aommetric] relsioebin 10 st o e
inferaction is shaped by the sk adgemend of poser Sffrrerialy befivern the immerioceton

Besed on these observations. discourse mmaiyuie co come o play in the dmcrintion of Susiees:
Erighish in many ways. The goal orferied nature of e cormmesiesiion ol is dew Emsme. Ther
ure’ genres used to perform o particulor oction to schiswe Sw poafy which ofice heve s Dewewr
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annlyss woan identify. genres in business discourse md analyee U generic struciures-in terms of movis. The
asymmeiricil power relaion lesds w langieoge use for inierpersonal relation sech as poliieness, speech e,
tum-aking, eic. Furthermore. lngunge use in business contexts i closely tied 10 the socinl and cuoltural
coniexts fn which it is produced. Discourse amalysis can incorponite the analysis of how sogial snd cullural
contexts shope dseotirse g, intercultunl communication, critfenl discourse analysis, ete. The section thit
firllows will exemplify discourse research strands that luve mode coniribotions 1o business English.

. Resemech strands of discourse analysia

Discourse reseorch on business English i estensive snd due o spoce limit this section inrroduces
only three research stennds i business discourse analysis and provides illustrative examples of cach reaearch
strand, These three resenrch strands are: 1) genre analysis, 2} relntionol nspeet of business internction wnd 3)
tnrsiness English psed by non-mative speakess,

Cme of the key frameworks of discourse anulysis that have been widely applied to the dudy of
baziness English s penre analvsis (Bhotia, 2002). Genres dre:

“recognizable communicative evess, characteriped by a sot of communicative purposes

idemifled and mutually ungdeérsiood. by membors of the professionnd or academnic

community™ {Bhaotia, 2004}

Looking at-g particular genee, we can find regular patiems dhoracierized by stopes of communicstive
sois, The communicative acts pre called “move™ and within a genre there are ollen g serles of maves thod
regularly oecur geross fexis of o genre in question. Genres are generally conventionelired becase they refiect
the cultures and sociely in which they are situsied. However, genres can be ranipulated In order b achieve o
certain rietorical effect. One of the main aims of genre analysis is identifying a recurrent pattern of & genre,
This paper provides some illustrative examples of studies that analyze the rhetorical stnecture of basiness
gEnres,

The first exampde is Handfoed's study on the struciere of mestings (2000}, He identified 9 moves in
business meetings as follows: 1) Stage pre-2; Meeting prepomtion (optionul), 2) Stage pre-1: pre-mesting, 3
Irunsition move, 4} Stage 1: Opening of meeting: ) Transition move, &) Sage 2: Discussion of the agenda,
T} Transition move, 8 Sage 3: Closing of mesting and @) Stage &t Post-meeling offecis. (Handford, 2010;
63-T5) .

Ax for wrillen genres, exnmples are Bhatia®s (2004) analysis of salés peomotion leters gnd
mivertisements as shown Teble 3 below:

Talble 1 Bhatia's (2004: 63, 97) move poalysis of sales promotion letter and adverlisements

Sakes promotion lefter Advertisemenis
|. establishing credentiais 1. hendlines | foe reader sbzaction)
2 introducing the gffer 2, vorgeting the morket

2.1 offering the product or service | 3. Justifving the product or service

2.} essential desgiling of the offer by indicating the importance or need of the product
or service and/or

2.3 mdicuting valee of the ofTer by estahlishing a niche

1. offering incentives 4. detailing the prodiscr or seryvice

4, encliging documienis by kdentifving the product or service

5, soliciting response by describing the product or service

b, ming pressure Eetics by Indicating the value of the produgt or senvice

. esipblishing credentials

-eglebrity or typical user endorsement
. offering incentives

. lIsing pressure wotics

-moliciting response

7. ending poditely

- e R ]

Mlove structure of advertisements hove also been investiputed by Labrador, Ramdn, Alele-Sdoreidn,
& Sumurio-Cronzdles (20041 and the sdentification of the move is shoown in Table 4 bedow, From the whle, i
i apparent that the moves idenified ore difMerest From Bhotin™s {2004 ). This maoy be because while Labrador
et pl. (2004) analyzed online adveriisements of electronic prodscts bar Bhaia (2004 amobveed printed
udvertisements from various businesses. Comsaquently, the move structur in Labrador et &l."s work is more
speilic
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Tahle 2 Move structure of sdvertisements {Labrador et al. 2014: 4142)
MOVE 1: [ -Step L. <referring (o the manufsotering company=
<IDENTIFYING -Step 2 <narning the products
PRODUCT  AND | -Step 3, <staling the application:

PURPOSE> -Step 4. <illustrating the product with a pictures
MOVE 2 | -Siep . <objective chamecteristics= =
“DESCRIBING Substep 1, <listing feslures>

THEPRODUCT= | Subslep 2, <listing modeis>
Subwitep 3. <listing data sheeti=
Substep 4. <listing extra oplions>
~Siep 1 <persunsive chosaoieristicss
Substep 1. <evaluating the product positively=
. Substep 2, <cgmparing the product with other similir progucts

Apart from investignting the generic leatures: of business Englisk, it has been noted Sl Be
imltrmction i the businets contexts often nvolves individuals with anequal powes relithon | Koeser, 20980
Such differentinl power statos 14 reflected in politeness strategies vsed in discoune. This by becsuss Sesme
pesple need to accomplish both thekr sk goels and maintain fnerpersonal relation with others = e
fime. As 8 consequence, they need 1o do some fice work in order 1o protect others” face

The concept of face is developed by o sociedogist Ervin Golfman (1981), who posies S e 5
puibilic self-image of & person, There are two kinds of face. First, positve fece s @ desine 10 e el ol
feel heldng to o group. Scoond, negathve face is a desire to be Independent and not 10 be Ssarted. Durmg
internction, the participants’ face may be threatened. For exumple, & salesperson Ras 1o perasds Ssnoses &
by & product, which threstens his or her negative face, Therefore. redressive strilegies £an Te el b e
the fuce. Conversationnlists muy use positive politeness, such as endearmment term and joiie. 1o oesis § o=
of closeness which appeals fo-positive face. Allernatively, negative politeness, wach s hoders, onorsicy s
other linguistio fentures displaying respect con be wsed 1o appeal (0 negative face

Rocster (2010) gives an example of a conversation between 2 supplier and » customer. The syt
arranged o meeting with o customer who s a mapager of @ prinfing company in hopes of ey =—
business from (he company. The analysis of polltesess stmiegies used in interaction sdome S B
supplier used negntive politeness strategies, such a3 hedges and words which show s emess m—
frequeniily than the cuslomer. On the other hand, the gusiomer used positive polizencn Frecpes. S
frequently by making jokes and wsing colloguial language. In the light of polilenes @ & cvides S e
customer hag more power than the sopplier, resulting in more frequent uses of negative polsiosss =g
by the supplier. The customer ises positive politeness W mpintain the interpessomal reiEkon w = Sy serpler

Another ling-of inguiry into the discourse of business English investigates lanpuage sl 5w
native speakers, There are main sub-strinds: [ntercultural communication and bisinen Eacias & Sepe
france. While both fnvalve looking st non-native speakers’ wie of English, they have snicegts = _ 3
fpeuses and ussumptions.

According o Scollon & Scollon (2001), inierculierdl commumication ol S
communication  betwieen speakers  from  different cufturm] groops: which ¢an poecsally =S =
miscommunicution, The [nvestioation is often fooused on the communicution that mveloe SES-EE——"
speakers. Frameworks in discourss snalysis have been upplied 10 describing the linguisic pates =SS
coie communication peoblems. Two illustrative examples are Cheng (J004) study of hotel Sl [— .
and Chokorn's (2002 suedy on the comporison betwes persuasive pomspondemss & Asescam - Thm
WHLees

Cheng (2004) investigated the interaction between hoel stafl’ and customens durmg checies, &=
Hong Kong, She found that the receptionisis did not use segative politeness suificesth,, Theasies S
customers were not safisficd with the service bocause they expect the receprioniss o show o peli—"
tiuct reRpicl

Chakom (2002} compares English business Temers written by Amecicam and The o pesyis
A jumber of differences were ideatified. For example, while letters writen by Thass Srequesally presie
busckpround (el before sigting the purpose towerds the end of the lettar e 2 wines I Ao
mure sraightforwand, stuting the purpose at the beginning. Consoyuently. while Amences e s -
pommunicative goals, leters written by Thais focus maore on establishing contest and relstamsieg

While [ntercultiral commumication focuies on difforences and  polesiial  scosa—mm"t—
buginess English a5 a lingun, franca focuses an how mon-native spenkers use EngSish o secosssiats =
wifly ethiers with no misunderstanding {Rogerson-Revell, 2007), During intemction:. peticpess. s
follow the “let it poss” principle in which *mutul understanding 14 sssmed, unfess cchersise Seramm—.
il there is litile evidence of repairs” (Koestes, 2000; 124)

Shepig the New Treawdy of Erglivh Teaching gmd Tesong ousl S
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Research in this srand arises out of critieisms tha mtereuftuml communication reséarch mainly
focuses on miscemmunication and overemphasizes notional culture (Poscint, 2004, 1§ s been moted that in
the business contexts, the goal of English language use is nut sbout using English like native speakers but
using il-simply as & ool for doing business sudcessfully (Seidholfer, 2001). Indoed specch scmmmodation
strategies, such as e.g népetition, parsphrose, and code-switching have been found to be salient festures of
business communication {Connor, 1999, |n feet, Connoe {7959 studied business correspondence between a
Finnish brokes and hid business purtners and found that the Finnish broker simpfified his lanpuge and even
used ungrnmmabical consirugtion to ensure miduasl undersanding with his trode pariners

I}, Implications for Innguage teaching

The main contritngtions of discourse analvsis W't waching of basiness English is thot findings
from discourse analviis can shed light on (he description of business English. It shows how reople use
lenguage when they ane engaged in business and what linguistic features might leamers need to knyw when

i ihey work, As such, findings can suggest what linguistic fentures should be included In the textheoks and
how people wse these linguistic fentures in context, [n fact, some business English textbooks which are based
on research findings of discourse analysis have alresdy been published, For example, Hondford, Lisbea,
Koester, & Pitt {2012) have written @ business English tesbaok called Rusiness Advantage, which is based
on research findings from discourse analysisand corpus linguisiics.

It should be noted, however, that before findings can be wsed by tenching there ore some fsues W be
considersl. According o Koester (2010), suthentic language use con be oo difficult for stedents and sound
quality can be problematic. Kooster, therefore, suggests that the data could be simplified opd the tanseript of
sprken dizcourse can be read inoa studio to ensure the sound quality.

E. Conclusion nnd suggestions

This paper discusses the mie of discowrse amalysis in the stody of business English. The mode! of
business discourse proposed by Bhatia (2004) hos been explicated. Three example strands of discourse
anudysts of business English have been explnined with Hlusirative examples, These three strands consfsts of
gonre analysis, reidtionnl aspect and business English wsed by pon-notive speakers. In sddition. implications
for [anguape teaching as well as the implications have been discussed, Ultirmdely, this paper hopes (o argue
that discourse analysis can make wide ranging contributions to business English research and teaching. Glven
the heightened significance of business English nowadoys, business discourse research coubd play an
important role in equpping Sudents with the knowledia they need for sucoessill business communication,
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